Environmental Close-Up:  A Corporate Perspective

One of the most important and yet difficult lessons learned during the past quarter century is that the environment and the economy need not be viewed as opposites.  On the contrary, we are beginning to understand that in order to have a healthy environment you must also have a healthy economy.  The opposite is also equally true in that a healthy economy is dependent on a healthy environment.  Many of the leading multinational corporations are adopting this new attitude as a philosophy of business.  This is especially true in the area of sustainability.  General Motors Corporation (GM) is one such company that has publicly stated its commitment to sustainability.


GM has stated that sustainability is a management framework that drives continuous improvement in the corporation’s daily business and allows it to view challenging issues as new business opportunities.  Sustainability, GM states, does not require a shift in business priorities, but rather a broader interpretation of those priorities, to meet the increasing expectation of business by society.


As societal risks become interconnected and the economic success of developing countries emerges, civil society, government, and business have to work together to balance economic, environmental, and social objectives.  Likewise, each sector must also do its part to integrate these objectives into its respective decisions.  For business, this means companies must determine how to operate in ways that promote economic growth and comprehend the needs of the environment and society, without compromising the needs of those in the future.  GM states that it is a company’s ability to balance environmental, social, and economic considerations that is crucial in the future.


In 1991, the General Motors Board of Directors adopted the Environmental Principles.  GM has also publicly committed to integrate economic, environmental, and social issues into its business decisions.  GM publishes an annual report on its progress in these issues as a form of public accountability and has done so since 1994.  GM is a member of the Global Reporting Initiative (GRI) Steering Committee.  The GRI is collaboration among the Coalition of Environmental Responsible Economies (CERES), the United Nations Environmental Program (UNEP), and numerous organizations, united to develop a common framework for global sustainability reporting.  Issues reported using these guidelines are not limited to environmental performance, but also include social and economic indicators.  See http://www.gm.com/company/gmability/sustainability/reports/05/index.html
to view these reports and obtain more information on GM environmental commitment and sustainability.


The following environmental principles provide guidance to General Motors personnel worldwide in the conduct of their daily business practices.

1. We are committed to actions to restore and preserve the environment.

2. We are committed to reducing waste and pollutants, conserving resources, and recycling materials at every stage of the product’s life cycle.

3. We will continue to participate actively in educating the public regarding environmental conservation.

4. We will continue to pursue vigorously the development and implementation of technologies for minimizing pollutant emissions.

5. We will continue to work with all governmental entities for the development of technically sound and financially responsible environmental laws and regulations.

6. We will continually assess the impact of our plants and products on the environment and the communities in which we live and operate with a goal of continuous improvement.
