
SECTION 2.1SECTION 2.1 Name: Date:

M
AR

K
ET

IN
G

 P
LA

N
N

IN
G

S
tu

d
y 

O
rg

an
iz

er

D
ir

ec
ti

on
s:

 F
ol

lo
w

 th
e 

ou
tli

ne
 b

el
ow

 to
 id

en
tif

y 
th

e 
st

ep
s 

of
 a

 m
ar

ke
tin

g 
pl

an
.

 

El
em

en
ts

 o
f 

a 
M

ar
ke

ti
ng

 P
la

n

 
I. 

Ex
ec

ut
iv

e 
S
um

m
ar

y

II.
 S

itu
at

io
n 

A
na

ly
si

s

III
.

IV
.

V
.

SECTION 2.1SECTION 2.1



Mass Market Versus Market Segmentation

Ways to segment
1. Demographics
2. 
3. 
4. 

Definition

Mass Market Market Segmentation

MARKET SEGMENTATION
Study Organizer

Directions: Use a chart like the one below to list differences between mass 
marketing and market segmentation.
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