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Chapter 4 Global Analysis
Section 4.2 The Global Marketplace

Digital Nation Activity: The iPhone Conquers the Globe

Directions Imagine that you are in charge of marketing a new electronic device 
and then answer the following questions.

1.  What are the pros and cons of distributing the device through a single retailer or carrier 
versus making it widely available?

2.  Which approach would you choose? Why?
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