
Co
py

rig
ht

 ©
 b

y 
Th

e 
M

cG
ra

w
-H

ill
 C

om
pa

ni
es

, I
nc

. A
ll 

rig
ht

s 
re

se
rv

ed
. P

er
m

is
si

on
 is

 g
ra

nt
ed

 to
 re

pr
od

uc
e 

th
is

 p
ag

e 
fo

r c
la

ss
ro

om
 u

se
.

Name _________________________________________  Date _______________  Class ____________

Chapter 15 Closing the Sale
Section 15.1 Customer Satisfaction 

Green Marketer Activity: TerraCycle™ Grows Greener 

Directions A growing number of companies are creating eco-friendly products.  
Method, The Body Shop, Clorox’s Green Works, and Seventh Generation are just 
a few of these companies. Research one of these companies and answer the 
following questions.

1.  Briefl y describe the company’s products. 

2.  How does the product’s packaging refl ect company’s eco-friendly promise?

3.  What fi nancial or marketing benefi ts does the company derive from this program?
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