
Co
py

rig
ht

 ©
 b

y 
Th

e 
M

cG
ra

w
-H

ill
 C

om
pa

ni
es

, I
nc

. A
ll 

rig
ht

s 
re

se
rv

ed
. P

er
m

is
si

on
 is

 g
ra

nt
ed

 to
 re

pr
od

uc
e 

th
is

 p
ag

e 
fo

r c
la

ss
ro

om
 u

se
.

Name _________________________________________  Date _______________  Class ____________

Chapter 29 Conducting Marketing Research
Section 29.2 The Marketing Survey

Section Graphic Organizer

Directions Use the chart to outline this section by listing headings, 
subheadings, and key concepts.

Conducting 
Marketing 
Research

Writing Questions
1.
2. Forced-choice

a. b. 
c.  d. 

Guidelines for Writing 
Questions Formatting 
Administering
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