
Co
py

rig
ht

 ©
 b

y 
Th

e 
M

cG
ra

w
-H

ill
 C

om
pa

ni
es

, I
nc

. A
ll 

rig
ht

s 
re

se
rv

ed
. P

er
m

is
si

on
 is

 g
ra

nt
ed

 to
 re

pr
od

uc
e 

th
is

 p
ag

e 
fo

r c
la

ss
ro

om
 u

se
.

Supplemental Graphic Organizers150

Supplemental Graphic Organizers

 Chapter 28 Marketing Research
Types of Data

Directions Use this graphic organizer to elaborate on different types of data.

Customer Profile 
Data

Competitor’s 
Records

Marketing 
Research Reports

Government Data

Types of 
Data

Company 
Records
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Supplemental Graphic Organizers

Chapter 28 Marketing Research
Using Technology to Gather Information

Directions Use this graphic organizer to outline ways technology is used to 
gather information.

Using Technology to Gather Information
I. Customer Loyalty Programs
 A. 
 B.

II. Computer Software
 A. 
 1.  
 
 2. 
 
 B. 
 1.
 2.
 

III. Consumer Privacy
 A. 

 1. 
 a.
 b.
 2. 
 a.
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Supplemental Graphic Organizers

Chapter 28 Marketing Research
Media Statistics

Directions Use this graphic organizer to provide details about the statistics for 
media measurement.

Audience Frequency Reach Ratings

Media Research
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Supplemental Graphic Organizers

Chapter 28 Marketing Research
Media Research

Directions Use this graphic organizer to provide details about the 
measurements of media effectiveness. 

Media Research

Print Broadcast Internet
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Supplemental Graphic Organizers

Chapter 28 Marketing Research
Existing Product Research

Directions Use this graphic organizer to provide details about research tools 
and what type of data each is used to collect.

Existing 
Product
Research
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Supplemental Graphic Organizers

Chapter 28 Marketing Research
Global Marketplace

Directions Use this graphic organizer to list details about the global 
marketplace for each of the four Ps.

GOING GLOBAL WITH THE FOUR Ps
PRODUCT PLACEMENT
PRICE PROMOTION

 PRODUCT

 PRICE

 PLACEMENT

 PROMOTION
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