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Supplemental Graphic Organizers

Chapter 35 Developing a Business Plan
Parts of the Business Plan

Directions Use this graphic organizer to outline the four parts of a 
business plan.

Parts of the Business Plan
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Supplemental Graphic Organizers

Chapter 35 Developing a Business Plan
Competition

Directions Use this graphic organizer to analyze ways that small businesses 
compete.

Business A: Business B:

 How does it
  differentiate itself
  from the
  competition?

 Hoes does it keep
 abreast of the
  competition?

 What indirect
  competition does
 it face?
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Supplemental Graphic Organizers

Chapter 35 Developing a Business Plan
Types of Data

Directions Use this graphic organizer to provide details for each of the types 
of data.

Types of Data

Geographic Demographic Economic
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Supplemental Graphic Organizers

Chapter 35 Developing a Business Plan
Operational Plan

Directions Use this graphic organizer to list elements of an operational plan.

Operational Plan

180_197_ME_A_SGO_C33_35.indd Page 193  1/20/11  5:07 AM s-60user180_197_ME_A_SGO_C33_35.indd Page 193  1/20/11  5:07 AM s-60user /Volumes/101/GO00764/MARKETING_ESSENTIALS_2012/ANCILLARY/.../Volumes/101/GO00764/MARKETING_ESSENTIALS_2012/ANCILLARY/...

  PDF Pass  



Co
py

rig
ht

 ©
 b

y 
Th

e 
M

cG
ra

w
-H

ill
 C

om
pa

ni
es

, I
nc

. A
ll 

rig
ht

s 
re

se
rv

ed
. P

er
m

is
si

on
 is

 g
ra

nt
ed

 to
 re

pr
od

uc
e 

th
is

 p
ag

e 
fo

r c
la

ss
ro

om
 u

se
.

Supplemental Graphic Organizers194

Supplemental Graphic Organizers

Chapter 35 Developing a Business Plan
Creating an Operational Plan

Directions Use this graphic organizer to develop an operational plan.

Operational Plan for an            Business

Location

Competing Businesses

Hours of Operation

Visibility

Customer Safety

Customer Accessibility

Zoning and Other 
Regulations
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Supplemental Graphic Organizers

Chapter 35 Developing a Business Plan
Organizational Plan for Proposed Products and Services

Directions Use this graphic organizer to list elements that should be included 
in an organizational plan for proposed products and services.

Proposed 
Product and 

Service
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Supplemental Graphic Organizers

Chapter 35 Developing a Business Plan
Sources of Capital

Directions Use this graphic organizer to name two types of capital and 
potential sources for each.

Sources of 
Capital
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Supplemental Graphic Organizers

Chapter 35 Developing a Business Plan
Financial Statements

Directions Use this graphic organizer to list the different financial statements 
normally included in a business plan.

Financial 
Statements
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