
Co
py

rig
ht

 ©
 b

y 
Th

e 
M

cG
ra

w
-H

ill
 C

om
pa

ni
es

, I
nc

. A
ll 

rig
ht

s 
re

se
rv

ed
. P

er
m

is
si

on
 is

 g
ra

nt
ed

 to
 re

pr
od

uc
e 

th
is

 p
ag

e 
fo

r c
la

ss
ro

om
 u

se
.

Name _________________________________________  Date _______________  Class ____________

Unit 9 Marketing Information Management
Marketing Internship Project Evaluation Rubric 

Directions Use the Self-Evaluation Guidelines below to assess the content of 
your Marketing Internship Project. Rate your performance and give yourself a 
score for each criterion. Then give your answers and this completed Evaluation 
Rubric to your teacher to evaluate.

Self-Evaluation Guidelines 

Exemplary 

(10–8 points) 

Satisfactory 

(7–4 points) 

Poor 

(3–0 points) 

• Includes all of the required 
content elements 

• Very well organized 
• All details provided 
• No grammatical errors 
• Creatively designed and 

executed 

• Includes some of the required 
content elements 

• Well organized 
• Many general details provided 
• Few grammatical errors 
• Neatly keyed or handwritten

• Includes few or none of the 
required content elements 

• Disorganized 
• Few or no details provided 
• Many grammatical errors 
• Typos or illegible handwriting

Criteria Exemplary 

(10–8 points) 

Satisfactory 

(7–4 points) 

Poor 

(3–0 points) 

Student 

Score 

Teacher 

Score 

Content

Clear identification of the 
marketing research study 
design (research problem 
and objectives) 

Secondary research to 
support study 

Rationale for research 
methodology used

Analysis of findings and 
recommendations for client

Samples of suggested 
ideas

Correct use of marketing 
research terminology

Mechanics

Logical organization and 
continuity of presentation

Level of detail

Speaking and listening 
skills; appropriate visual 
aids (oral)

Neatness, legibility, spelling, 
and grammar (written)

Total 

22 Chapter 29 Marketing Essentials Fast Files

001_030_ME_A_FF_U09.indd Page 22  1/11/11  11:31 AM s-74user001_030_ME_A_FF_U09.indd Page 22  1/11/11  11:31 AM s-74user /Volumes/101/GO00764/MARKETING_ESSENTIALS_2012/ANCILLARY/.../Volumes/101/GO00764/MARKETING_ESSENTIALS_2012/ANCILLARY/...

  PDF Pass  


