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Name _________________________________________  Date _______________  Class ____________

Unit 3 Business and Society 
Marketing Internship Project Evaluation Rubric 

Directions Use the Self-Evaluation Guidelines below to assess the content of 
your Marketing Internship Project. Rate your performance and give yourself a 
score for each criterion. Then give your answers and this completed Evaluation 
Rubric to your teacher to evaluate.

Self-Evaluation Guidelines 

Exemplary 

(10–8 points) 

Satisfactory 

(7–4 points) 

Poor 

(3–0 points) 

• Includes all of the required 
content elements 

• Very well organized 
• All details provided 
• No grammatical errors 
• Creatively designed and 

executed 

• Includes some of the required 
content elements 

• Well organized 
• Many general details provided 
• Few grammatical errors 
• Neatly keyed or handwritten 

• Includes few or none of the 
required content elements 

• Disorganized 
• Few or no details provided 
• Many grammatical errors 
• Typos or illegible handwriting 

Criteria Exemplary

(10–8 points) 

Satisfactory 

(7–4 points) 

Poor 

(3–0 points) 

Student 

Score 

Teacher 

Score 

Content

Initiative meets one or 
more of the WBCSD’s 
objectives for sustainable 
environmental 
development

Plan’s creativity and ability 
to create interest

Knowledge of businesses 
involved in eco-friendly 
initiatives

Evidence of knowledge of 
private enterprise, 
government agencies, 
types of businesses, and 
the U.S. legal system

Research to support 
recommendations

Proper use of business 
and marketing terminology
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Name _________________________________________  Date _______________  Class ____________

 Mechanics

Logical organization 
(written and oral) and 
continuity of presentation

Level of detail

Speaking and listening 
skills; appropriate visual 
aids (oral)

Neatness, legibility, 
spelling, and grammar 
(written)

Total 

Unit 3 Business and Society 
Marketing Internship Project Evaluation Rubric continued

23Chapter 6 Marketing Essentials Fast Files

001_029_ME_A_FF_U03.indd Page 23  1/10/11  2:08 PM s-74user001_029_ME_A_FF_U03.indd Page 23  1/10/11  2:08 PM s-74user /Volumes/101/GO00764/MARKETING_ESSENTIALS_2012/ANCILLARY/.../Volumes/101/GO00764/MARKETING_ESSENTIALS_2012/ANCILLARY/...

  PDF Pass  


